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COMMUNICATIONS 101

WHAT IS
COMMUNICATION?

THE ABILITY TO CONVEY INFORMATION TO OTHERS
EFFECTIVELY AND EFFICIENCY.

HOW?

BUILDING RELATIONSHIPS THROUGH STORYTELLING.



TWO
DIFFERENT
SCHOOLS OF
THOUGHT

One-Way versus Two-
Way Communications






EFFECTIVE
COMMUNICATION

Rooted in

e HONEST
e OPEN
e TRUTHFUL

Communication

Someone told me the
other day "haven't heard
from you in a while". My
bad, | didn't know your
phnne and email only | '
had incoming
capabilities...




AUTHENTICITY

Be a part OF

your community,
not apart FROM
your community.




EFFECTIVE
COMMUNICATION
PROCESS

e Why-Theory of Change

e How-Tactics

e What-Aspirational
Messaging

e Who-Target

Demographics

When-Pre/During/Post

e Where-Platform
Choices
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QUESTIONS?

THANK YOU

Katie Cothron Sam Rayburn

Community Relations Communications Coordinator
Coordinator Fox C-6 School District
Northwest School District rayburns@foxcé.org
kcothron@northwestschools.net




NEXT
MEETING

30
"GETTING YOUR

DISTRICT'S
STORY OUT."

11:00 AM - 11:30 AM: Lunch and Networking
11:30 AM - 1:00 PM: Session/Workshop
Northwest School District
Board of Education Room
4290 Gravois Rd, House Springs, MO 63051




